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As our communities face unprecedented challenges, we urge
everyone in community rail to continue engaging in this national
celebration.

As we move towards opening the 2020 Community Rail
Awards for entries (on 14 April), we are mindful that all
our communities face unprecedented challenges due
to Covid-19, and we are in an extremely uncertain 
environment. With our railways operating under 
emergency measures for the next six months, we have
decided that our original date for the awards night 
(1 October) is not viable, and so we are now holding 
9 December provisionally, with the O2 Guildhall,
Southampton. We will keep close watch on whether 
this date is possible, and will communicate as early as
possible any further changes. Rest assured, though, 
that your efforts entering will not go to waste whatever
happens: your entries will still be considered.

For this reason, we continue to encourage all 
members to engage in this year’s awards. We know
many of you have already been considering your entries,
and we know all of you have been carrying out 
important work worthy of recognition. It’s also more 
important than ever that we maintain positivity for the
future, and our sense of pride and community across 
the community rail movement – the awards provide a
chance to do that.  

We, like you, understand the vital role that community
rail plays, connecting and engaging local people, 
promoting a sense of pride and care in your localities, 
enabling more people to access sustainable mobility, and
boosting social inclusion. This will be doubly important
as our communities rebuild from Covid-19, and there will
be opportunities for us to re-orientate our communities
around more caring, cohesive and sustainable ways 
of living. This is, therefore, a good time to take stock, 
considering past lessons and successes, and how we 
can redouble efforts.

The Community Rail Network, and our Community Rail
Awards, can help you to be clear about what matters,
and where your efforts are best placed, as well as 
boosting morale and providing recognition. The entries
you put in also help us to champion community rail and
share good practice year-round. So please do enter - 
especially if you haven’t entered before, or for a while
– before our deadline of 15 June.

“
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We have made sure there is a category for everything
and everyone, from small projects, to youth engagement,
to partnership schemes that enhance sustainable travel.
If you’re unsure which to enter, check the criteria, or 
contact your usual contact in our team. You can also 
use the info at communityrail.org.uk/events-training/
community-rail-awards, and see prior winners’ booklets
on that page for inspiration.

Please read the category criteria and rules 
thoroughly as there are a few changes, especially the
word limits. We’re keen to see entries highlighting 
sustainability, especially through our expanded category,
Influencing Positive Change & Sustainable Development,
and demonstrating ongoing commitment to social 
inclusion and local engagement.

We remain immensely grateful for the support the
awards receive through sponsorship and in-kind support,
especially so in this challenging environment. 
This booklet includes information on our judges, 
who give their time, and our sponsors. We especially
thank South Western Railway and Great Western Railway,
our headline sponsors and hosts of the satellite events
this year, and Rail Delivery Group, who are again 
providing shortlisted entrants with a complimentary,
flexible return rail ticket to the big event.

Good luck with your entry, and we hope very much 
to see you in Southampton!

Jools Townsend
Chief executive, 
Community Rail Network

“



Judges’ Profiles 

Paul Abell - Former Editor of Today’s 
Railways UK

Paul is a lifelong railway enthusiast, especially
after a round trip on the Liverpool Overhead 
Railway. After a career as an engineering and
maths teacher, he became editor of Today’s 
Railways UK.

Chris Austin OBE - Former Director, 
Community Rail Development at the Strategic
Rail Authority

Chris is secretary of the All-Party Parliamentary
Group on Heritage Rail and an active member 
of the Avocet Line Rail User Group in Devon. 
He chairs the West Somerset Railway Heritage 
Trust and is a regular volunteer on the line. He is a
former Association of Community Rail Partnerships (ACoRP) board
member and has had a railway career spanning 42 years.

Kulvinder Bassi MBE - Community Rail
Team Leader, Department for Transport 

Kul has responsibility for the delivery of the 
Department for Transport’s Community Rail 
Development Strategy and is their stakeholder
manager for community rail partnerships and
station adoption groups.

Paul Bigland - Photographer & Writer

Paul is a well-known photographer and writer
whose career spans 20 years. He works for both
the national and international media and 
companies within the rail industry.

Mark Barker – Chair, Cheshire Best 
Kept Stations

Mark is a career railwayman now retired after
lengthy service, latterly as client & stakeholder
manager for Northern Rail. He is now chair of
Cheshire Best Kept Stations, a group that 
recognises, promotes and rewards the work 
of volunteer and community groups at stations 
in the former county of Cheshire.

Martyn Brunt – Land Manager 
Midlands, Sustrans

Having spent over 15 years working in senior 
management roles in the rail industry, ten years ago
Martyn combined his love of trains with his love of
cycling by joining the sustainable transport charity
Sustrans. He has since become their cycle/rail 
integration expert, managing and delivering 
multiple projects improving access to stations for
people who walk and cycle. He is also a member of the Department for
Transport’s Cycle Rail Working Group, and formerly managed a station
access project which was a multiple award winner at the Rail Delivery
Group’s Cycle Rail Awards.

Nicky Forsdike - Railway Consultant, 
Forsdike Associates

Nicky has an extensive background in 
developing business and marketing plans for 
railways. In 2018 she completed a PhD at the 
University of York which explores how rail 
industry managers know what they know, 
and why new timetables can fail in 
implementation. Alongside her continued research she teaches
marketing, business planning and entrepreneurship at 
undergraduate and postgraduate level.

Bill Freeman - Chief Executive, 
Community Transport Association

Bill has been chief executive of the Community
Transport Association since 2013. He leads their
staff team and manages relationships with senior
politicians, government officials and other national
representative bodies and charities. He speaks,
writes and tweets regularly on community 
transport and the association’s wider interest in making passenger
transport accessible and inclusive for all. Bill has spent the last 19 
years in senior roles in national membership bodies within the UK’s
voluntary and community sector, focusing on a diverse range of 
public policy areas including education, youth services and health.

Jan Garrill - Chief Executive, 
Two Ridings Community Foundation 

Jan has been chief executive of the Two Ridings
Community Foundation since September 2014.
Her working life in transport included roles with
British Rail, Tyne & Wear Passenger Transport 
Authority and Stagecoach, and she held the 
position of head of communities at Newcastle
City Council.

Dominic Lund-Conlon - Head of 
Accessibility and Inclusion, Rail Delivery Group 

Dominic has worked in transport policy for ten
years on a variety of challenges, both customer
and strategy focused. As a person with lived and
professional experience, he focuses on inclusive
solutions that empower customers to control
their journey with confidence and dignity. Recent projects have 
included the Passenger Assist Improvement Programme and 
supporting Greater Anglia with the design and implementation 
of the new Stadler Flirt vehicles.
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Judges’ Profiles 

Shawney Murphy - Stations and 
Community Rail Policy Manager, 
Department for Transport 

Shawney has been the stations and community
rail policy manager at the Department for 
Transport since October 2018. Prior to this she
worked as a policy lead at the Mayor’s Office for
Policing and Crime. Shawney also worked at
Transport for London for several years, latterly as a station 
development manager, responsible for the development of 
station strategies for the Jubilee, Northern and Piccadilly lines. 

William Powell – Transport Focus 
Board Member

William has been active in Welsh public affairs
since 2004 as a county councillor, National Park
Authority member, and a member of the 
National Assembly for Wales until 2016. 
He is currently county councillor for the Talgarth
ward in Powys. William has a strong interest in
rural policy, sustainability and transport. He has been a board 
member of several organisations in the voluntary sector and 
is a partner in the family farm. His background is as a teacher 
of modern languages and European studies.

Peter Roberts MBE – 
Chair Emeritus, Community Rail Network

With a career in transport spanning more than 
fifty years - public and private sectors, bus and 
train - Peter has been active in community rail at 
all levels for the past twenty years. Awarded an 
MBE for services to rural transport, he was chair 
of ACoRP from 2003 to 2018. As a writer and 
historian, he continues his research and 
publications on rural transport. 

Mark Rose – Stations Commercial Lead, HS2

Mark has been with HS2 Ltd for just over three
years. Prior to this he led on the development 
of stations policy for Transport for Greater 
Manchester. A former head of stations policy for
the Department for Transport, he was architect 
of the new franchising vision for stations. Mark was also a 
contributor to the Rail Delivery Group’s “Vision for Stations” 
as part of its Station Strategy Group.

Barbara Saunders OBE – 
Consumer Consultant 

Barbara is a consumer consultant and past 
board member of Passenger Focus (now 
Transport Focus), which represented passengers
in the bus and rail sectors. She has considerable
experience of complaints handling and regulating professions. 
Barbara is currently a trustee of the Association of Nutrition and 
the Academy of Nutrition Sciences. She brings an independent 
and analytical approach to the judging process.

Andy Savage – Executive Director, 
Railway Heritage Trust 

Andy has been the executive director of the 
Railway Heritage Trust for the last ten years. 
This post has involved the restoration of the 
industry’s built heritage and finding new uses 
for redundant property. Previously deputy 
chief inspector of Rail Accidents, Andy has 
always had an interest in railway heritage, with 
over thirty years as director of the Ffestiniog Railway.

Nik Schofield – Communications & 
Marketing Manager, Community Rail Network 

Nik is responsible for communications and 
marketing at Community Rail Network. He has 
a wealth of experience in advising on visual 
communication and design from previous 
roles with charities and local government, 
which he now applies within the organisation
and to its members. Nik also edits Community Rail News 
and runs Community Rail Network’s social media.

Jim Trotman – Tourism Specialist 

Jim has been the vice-chair of the Lakes Line in
Cumbria since 2018 and has been involved with
community rail for many years. When working 
as tourism manager for Lancaster City Council,
he founded the Leeds-Morecambe Community
Rail Partnership and spent over seven years as 
an ACoRP board member. In 2010 he became 
the community rail officer for the Furness and Lakes lines, working
closely with local station groups, councils and Cumbria Tourism
during his eight years in this role. Although Jim retired in April 2018,
he is still involved with the lines at least one day per week. 
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Rules of Entry

Entry is FREE and is an online process – to submit your entry
go to Enter the awards and follow the instructions but
please note point 1 below. 

1. You may submit as many entries for different projects as 
you wish but each project can only be entered in one 
category and a separate online form with supporting 
evidence must be completed for each entry.

2. You can start an entry, save it and complete it later but 
final entries must be submitted no later than 17:00 hours, 
Monday 15 June 2020. We encourage early submission.

3. All submissions must be for projects that reached 
completion between 17 June 2019 and 14 June 2020, 
except for the following categories: 6. Community 
Engagement Project; 8. Influencing Positive Change & 
Sustainable Development; 9. Tourism & Heritage Award 
and 12. It’s Your Station. (See categories for full details).

4. Summary of the entry - you must submit a written 
summary of the entry in no more than 200 words, within 
the online entry form. This is the first thing the judges 
read so please ensure this gives a clear but concise 
description. Please also ensure you include the correct 
project title, as this is the wording that will be used in a 
dedicated edition of Community Rail News for 
shortlisted entries.

5. Full entry description – as part of your entry you must 
upload a Microsoft Word document containing the full 
entry description in no more than 600 words. NB: This is 
a tighter word limit than in previous years.

For categories 1 to 9 - this must be written in the third 
person and in the format specified below. 

Please set out in paragraphs clearly labelled as follows: 

•  Concept and aims 
•  What happened 
•  Results

See page 5 for further guidance on how to formulate the 
content of this. Click here to see the 2019 winners’ 
booklet for examples.

For categories 11, 12 & 13 – see page 5 for full entry 
description requirements.

NB: Category 10 is fully exempt from rule 5, however 
you will need to upload an empty word document in 
this section in order to complete the entry.

6. Supporting documents - please upload the following 
documents in support of every entry. 

• Current images – these will be used in the awards 
presentation and winners’ booklet if placed. Action 
shots are preferred if possible, and remember to 
include before and after views where required for the 
category. A minimum of one and a maximum of six 
photos with titles / captions please. Images must be in 
JPEG format only and of high resolution (minimum 
300dpi). 

Please note: If any images or videos show health & safety
contraventions the entire entry will be disqualified – see 
the Health & Safety guide here.

• Other relevant supporting material – limited to a 
maximum of four items, such as testimonials. These are
to be in PDF or JPEG format, unless this is a video / 
audio file, in which case we ask that a link is supplied to
access this on either YouTube or Vimeo. Any problems, 
please contact hazel@communityrail.org.uk.

7. Entry check boxes – you must complete the entry 
submission checkbox before final submission and in 
doing so: 

a) you are confirming that you have submitted all 
supporting materials necessary in the required format 
and within word count limitations (where relevant);

b) you are confirming that you have checked your 
submission and that it meets the rules of entry. If it 
does not, you will be disqualified no matter how good 
your entry is otherwise;

c) you are confirming that you have gained suitable 
permissions from any photographers and any 
subjects in pictures.

Prizes
Category winners will be awarded a trophy and a certificate.
Not-for-profit organisations and groups will also receive a
cash prize. All runners-up receive a certificate. NB: Category
12 will be awarded differently, see full category for details. 

Every shortlisted entry will receive an electronic 
shortlisting certificate, and can request a complimentary,
flexible return rail ticket to the gala dinner, courtesy of the
Rail Delivery Group.

Gala Dinner booking form
Please complete the online form. 
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How to Submit a Good Entry

5

Firstly, you need to ensure that you are entering an 
appropriate category and have read the Rules of Entry
and Categories & Criteria pages carefully before you 
start writing.

Concentrate your efforts on explaining the reason you are
nominating this project or person and why it / they should
be a winner. Take care to demonstrate how the entry meets
the judging criteria of the category you are entering. To help
structure your entry, you may wish to pay attention to the
following points.

The following should form the basis of your 200-word 
summary (except category 10)

• What is the name of the project / person / group you 
are nominating? 

• Why was the project set up and what / who did it involve?

• What were the results of the project?

Full entry description
Up to 600 words, laid out in the format specified below 
and written in the third person. This is important as this 
information will be used to produce the winners’ booklet
should you win an award. See the link in rule 5 to view the
2019 winners’ booklet for some examples.

Categories 1 to 9

• Concept and aims: What did the project want to achieve 
and why?

• What happened: Give a clear description of the project, 
what challenges were faced and how were these 
overcome? What steps were taken to achieve the project? 
What resources were drawn upon, who was involved and 
how was the project delivered?

• Results: Did the project fulfil its aims? How did the 
community/passengers benefit? How was the success 
of the project measured and what evidence is there to 
support that success? What has been the response of the 
community / rail passengers / partners / media? Did the 
project deliver any knock-on / unexpected results?

You must limit your total number of words to 600 over the
three sections (e.g. 200 words for each), so plan your writing
carefully and ensure that you do a final word count.

Category 11 – Outstanding Volunteer Contribution

• State who you are nominating.

• Describe their commitment and passion for community 
rail and show how they made an exceptional contribution 
to the group. Demonstrate what benefits they have 
brought to your project(s) or group and how that has 
positively impacted on the community. 

• Include a photo of the person / group - action shots 
are preferable.

Category 12 – It’s Your Station

This must describe the work you have done or are doing to
improve your station garden and environment. This must be
written in the third person and set out in sections clearly
labelled as follows: 

• Gardening achievement; 

• Community participation / engagement; 

• Bio-diversity/environmental responsibility.

You must limit your total number of words to 600 over the
three sections, so plan your writing carefully and ensure that
you do a final word count.

Category 13 – Community Rail Network Award 
for Outstanding Contribution to Community Rail

• State who you are nominating. Self-nominations are 
not allowed.

• Explain fully how the organisation or group has 
contributed to community rail over the last 12 months.

• Describe how their contribution has created positive 
sustainable change / impact for their communities 
and the railway. 

• Include photos - action shots are preferable.

Enter at: Enter the awards

Closing date for entries: Monday 15 June 2020 (17:00) 

Closing date for dinner bookings: Friday 4 September
2020



Categories & Criteria

1. Involving Children and Young People
Sponsored by Grand Central 

This category recognises community rail’s vital role in 
engaging children and young people (under 26) in projects
that positively influence and educate on the railway. 
A lot of initiative, enthusiasm and work goes into developing,
organising and delivering these projects, which can 
include curriculum relevant educational projects, station 
environmental schemes, railway safety and more. We are 
especially keen to see projects that demonstrate the 
promotion of sustainable travel, life skills, inclusion and/or 
wellbeing.

Entries invited from: We invite entries from community rail
partnerships, station adoption or friends’ groups, or other 
community groups and representatives. Rail industry partners
can submit entries where a project was undertaken in 
partnership with a community rail partnership or community
group, but the entry must clearly demonstrate this partnership
working, be agreed with the community partner(s), and their
contact details provided.

Judging criteria: 

• Informative, educational or awareness raising – the initiative
succeeded in promoting understanding and awareness 
about the railway and/or related matters such as local 
history, culture and environment;

• Improving mobility, confidence or life skills – there was 
a positive impact on children’s, young people’s or families’
ability, understanding and confidence to access rail, use 
sustainable travel, or other life skills;

• Engaging, enjoyable and constructive – there is evidence 
it was well-received and helped to promote (any of the 
following) positivity about rail, social inclusion, health, 
wellbeing and/or community awareness;

• Interactive and drew on children/young people’s input – 
we can see that it enabled interaction with and between 
young members of the community, drawing on their 
ideas and views. 

2. Involving Diverse Groups
Sponsored by London North Eastern Railway 

This category recognises work within community rail to 
engage diverse groups, for instance spanning different 
backgrounds, ethnicities, ages, disabilities, gender, sexual 
orientation, religions or beliefs. We are looking for initiatives
and approaches that have successfully reached out to and
involved wider audiences in community rail, especially
bringing together different groups, and/or engaging 
socially marginalised people. We’re keen to see evidence 
of promoting social inclusion, cohesion, skills, mobility,
and/or health and wellbeing.

Entries invited from: We invite entries from community rail
partnerships, station adoption or friends’ groups, or other
community groups and representatives. Rail industry 
partners can submit entries where a project was undertaken
in partnership with a community rail partnership or 
community group, but the entry must clearly demonstrate
this partnership working, be agreed with the community
partner(s), and their contact details provided.

Judging criteria: 

• A good fit with local needs and contexts – the initiative 
was designed to help meet local needs and be 
appropriate to local contexts and opportunities, 
especially to help build more inclusive communities; 

• Engaging, enjoyable and constructive – there is evidence 
it was well-received and helped to promote (any of the 
following) positivity about rail, social inclusion, health, 
wellbeing and/or community awareness;  

• Informative, educational or awareness raising – 
it impacted on the target group(s) by raising awareness 
or educating, for example about the railway, local history, 
culture and environment, and/or developing skills; 

• Interactive and drew on people’s ideas and input – the 
initiative enabled interaction with and between diverse 
members of the community, drawing on their ideas 
and views.
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3a. Community Art Schemes -
Permanent and Larger Projects
Sponsored by Abellio

This category recognises permanent art schemes that can
have a transformative effect, not only on stations, but on
building positive connections between communities and
railways, and creating a sense of local pride and community.
It recognises projects that engaged the community in 
producing quality, lasting and impactful artwork. We are 
especially keen to see projects that not only created 
visually-pleasing art, but also promoted social inclusion and
interaction and drew on local people’s input and creativity.

Entries invited from: We invite entries from community rail
partnerships, station adoption or friends’ groups, or other
community groups and representatives. Rail industry 
partners can submit entries where a project was undertaken
in partnership with a community rail partnership or 
community group, but the entry must clearly demonstrate
this partnership working, be agreed with the community
partner(s), and their contact details provided. 

Essential requirements: You must include photographs
with your entry that clearly show the artwork installed in 
the railway/station context.

Judging criteria:

• Promotes positivity and celebrates railway and 
community – the scheme is clearly appreciated by 
passengers and local people, promotes pride, 
understanding and positivity, and connects community 
and railway;

• Successful engagement across the community or target 
audience – successful efforts were made to engage 
people widely across the community, or amongst a clear 
target audience, to produce quality artwork;

• Interaction and drawing on community viewpoints – 
we can see the scheme enabled interaction with and 
between the community, such as drawing on and sharing
local perspectives, memories and ideas;

• Clear benefits for the community – we can see wider 
benefits have been delivered, such as through increased 
wellbeing, confidence, skills, social cohesion and 
inclusion, or supporting wider regeneration.

3b. Community Art Schemes -
Renewable and Smaller Projects
Sponsored by Transport for Greater Manchester

This category recognises renewable and smaller pieces of
artwork that play an important role in enhancing the station
environment, linking communities with their railways, and
bringing people together through positive, creative 
activities. We are especially keen to see projects that not 
only created visually-pleasing art, but also promoted social
inclusion and interaction and drew on local people’s input
and creativity.

Entries invited from: We invite entries from community rail
partnerships, station adoption or friends’ groups, or other
community groups and representatives. Rail industry 
partners can submit entries where a project was undertaken
in partnership with a community rail partnership or 
community group, but the entry must clearly demonstrate
this partnership working, be agreed with the community
partner(s), and their contact details provided.

Essential requirements: You must include photographs
with your entry that clearly show the artwork installed in the
railway/station context.

Judging criteria:

• Promotes positivity and celebrates railway and 
community – the scheme is clearly appreciated by 
passengers and local people, promotes pride, 
understanding and positivity, and connects community 
and railway;  

• Successful engagement across the community or target 
audience – successful efforts were made to engage 
people widely across the community, or amongst a 
clear target audience, to produce quality artwork;

• Interaction and drawing on community viewpoints – 
we can see the scheme enabled interaction with and 
between the community, such as drawing on and sharing
local perspectives, memories and ideas;

• Clear benefits for the community – we can see wider 
benefits have been delivered, such as through increased 
wellbeing, confidence, skills, social cohesion and 
inclusion, or supporting wider regeneration.
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Categories & Criteria

4. Most Enhanced Station 
Sponsored by Greater Anglia

This category recognises essential work within community
rail to bring about the improvement, rejuvenation and
restoration of stations and surroundings. We are especially
keen to see projects that brought about sustainable benefits,
enhanced facilities and a warm welcome for passengers and
wider communities, and that have brought stations back
into the heart of the community. Judges will look favourably
on initiatives that have involved successful partnership 
working, effective engagement of the community, and
which have delivered demonstrable social value. 

Entries invited from: We invite entries from community 
rail partnerships, station adoption or friends’ groups, or other
community groups and representatives. Rail industry 
partners can submit entries where a project was undertaken
in partnership with a community rail partnership or 
community group, but the entry must clearly demonstrate
this partnership working, be agreed with the community
partner(s), and their contact details provided.

Essential requirements: Before and after images or other
evidence clearly showing the change(s) made must be 
submitted as part of your supporting evidence, along with
any other evidence showing how the project was developed
and delivered.

Judging criteria:

• Significant enhancement and rejuvenation – we can 
see how station building(s), platforms, shelters, facilities 
and/or surroundings have been significantly improved 
and rejuvenated, in whole or in part, sympathetic to 
station heritage if appropriate;

• Clear benefits to passengers – there is evidence the 
improvements have benefitted and are appreciated 
by passengers, for example, through testimonies, surveys,
images, or other feedback/evidence;

• Building positive links with the community – the station 
has been brought more into the heart of the community 
and delivers benefits to local people, such as through 
local volunteering, community events, communications, 
outreach, and/or groups using station buildings;

• Great partnership working – we can see how 
collaboration with the rail industry and others has helped 
to deliver improvements, overcome challenges, or bring 
in wider expertise, involvement and ideas.

5. Small Projects Award (£500 or less) 
Sponsored by Community Rail Lancashire

This category can only be entered by voluntary groups such
as station adopters, station friends or other unfunded
groups. It allows smaller, low-cost projects to be judged
against each other rather than competing against larger
projects and organisations. Any project that costs £500 or
less (excluding volunteer hours), can be submitted, whether
it is a gardening project, artwork, an awareness campaign, 
a tidy up project, or an event. We will be looking for projects
that delivered great value for money, whilst enhancing the 
station environment or passenger experience, or benefitting
the community in another way connected to the railway. 

Entries invited from: Entries can only be submitted directly
by the voluntary group (or a representative of them) running
or involved with the project.

Essential requirements: A budget showing a clear 
breakdown of costs must be submitted as part of your 
supporting evidence.

Judging criteria: 

• Excellent value for money – this might be demonstrated 
through careful management, creativity, pooling 
resources, and/or drawing on support from partners 
or volunteers;

• Clear value and connection to the railway – we can 
see evidence that a station or line has been enhanced, 
passengers benefitted, or positive connections and 
interest built among the wider community;

• Project sustainability or replicability – entrants are clear 
about lessons learnt and what worked well, and intend to
build on this and/or share with others (or have already).
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6. Best Community Engagement 
Project Sponsored by Rock Rail

Community rail is all about engaging local communities. 
This category is no longer just about one-off community 
rail events, it is also about long-term engagement and work
within communities. It aims to highlight the creativity, 
enthusiasm and hard work that goes into developing, 
organising and promoting community engagement 
projects on and linked to the railway. Credit will be given 
for evidence of the impact of the project in delivering 
real benefits for the community, raising awareness, and 
engaging local people in an interactive way.    

Entries invited from: We invite entries from community 
rail partnerships, station adoption or friends’ groups, or 
other community groups and representatives. Rail industry
partners can submit entries where a project was undertaken
in partnership with a community rail partnership or 
community group, but the entry must clearly demonstrate
this partnership working, be agreed with the community
partner(s), and their contact details provided.

Judging criteria: 

• Successful engagement across the community or target 
audience – successful efforts were made to engage 
people widely across the community, or among a 
clear target audience;

• Engaging, enjoyable and constructive – there is evidence 
it was well-received and helped to promote (any of the 
following) positivity about the railway, social inclusion, 
health, wellbeing and/or community awareness;

• Informative, educational or awareness raising – it 
succeeded in promoting awareness and understanding 
about the railway and/or local history, culture and 
environment;

• Interaction and drawing on community viewpoints – 
the project enabled interaction with and between the 
community, such as drawing on and sharing local 
perspectives, memories and ideas.

7.  Best Marketing or Communications 
Campaign Sponsored by CrossCountry

This category rewards the best marketing or communications
campaign aimed at promoting community rail activities, local
rail travel, and related issues like sustainable and healthy travel
and tourism. Those that are well-planned, managed and
timed, with interesting and targeted content, and good use of
traditional and/or digital methods, will be given credit by the
judges, as will measures of effectiveness and impact.

Entries invited from: We invite entries from community 
rail partnerships, station adoption or friends’ groups, or 
other community groups and representatives. Rail industry
partners can submit entries where a project was undertaken
in partnership with a community rail partnership or 
community group, but the entry must clearly demonstrate
this partnership working, be agreed with the community
partner(s), and their contact details provided.

Judging criteria:

• Accessible, engaging and interactive – we can see the 
campaign was delivered in a way that was accessible and 
engaging for the intended audience, and ideally included
two-way communication;

• Informative, interesting content – it conveyed clear 
messages and useful information about the railway 
or connected issues in an interesting way, relevant 
to the audience;

• Successfully reached a wide audience or the intended 
target group – there is evidence of reaching and 
impacting a wide audience, or specific group(s);

• Good planning, management and use of appropriate 
channels – we can see a rationale behind the choice of 
media, and intelligent planning, timing, and coordinated 
use of channels.
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8. Influencing Positive Change 
& Sustainable Development 
Sponsored by TransPennine Express

This category recognises community rail's crucial role in 
innovating and influencing change, especially to support
sustainable transport and community development. 
We're keen to see great partnership working where 
community rail partnerships and groups have brought their
unique perspective, and where the community has been
able to shape positive change that benefits people and 
environment, now and in the future.

Entries invited from: We invite entries from community rail
partnerships, station adoption or friends’ groups, or other
community groups and representatives. Rail industry or
other partners can support and encourage these groups to
submit entries where they have worked together.     

Judging criteria: 

• Community influence – we can see how the community 
rail partnership, community groups and/or community 
members worked with industry or others to influence 
positive change, involving local people and putting local 
perspectives and needs at the forefront;

• Strong partnerships – partners have worked 
collaboratively to overcome challenges, involve local 
people, and make change happen, ideally engaging 
new partners in community rail;

• Sustainability and future focus – the change helps people
to live more sustainably, protects and enhances the local 
and global environment, and/or benefits future 
generations;

• Evidence of social value – evidence is given of social 
benefits being achieved or reasonably expected, such as 
to sustainable mobility, modal shift, local health and the
environment.

9. Tourism & Heritage
Sponsored by Transport for Wales

This award celebrates innovative ways of promoting 
community rail to a tourism audience, through the delivery
of a specific project or event. We’re looking for submissions
that can clearly evidence how they inspired and motivated
visitors to use community rail lines and stations. The judges
will look favourably on those submissions that include 
partnership working, particularly with the tourism sector
and/or local heritage railways. Focus will also be given to 
submissions that include the promotion of onward travel.

Entries invited from: We invite entries from community 
rail partnerships, station adoption or friends’ groups, or other
community groups and representatives. Rail industry 
partners can submit entries where a project was undertaken
in partnership with a community rail partnership or 
community group, but the entry must clearly demonstrate
this partnership working, be agreed with the community
partner(s), and their contact details provided.

Judging criteria:

• A project or event that acknowledged and showcased 
the local tourism offer, promoted sustainable travel 
options and improved the overall visitor experience;

• Creative partnerships, working together to achieve 
results. Partners may include, but are not limited to, local 
attractions, heritage railway lines, tourism businesses 
or organisations;

• Delivery of a successful promotional campaign using 
either traditional and/or digital methods;

• Evidence of an effective evaluation approach including 
details of the project’s visitor reach or event attendance 
figures and visitor feedback, where possible.

(A tourism event may be paid entry or free and can be a 
one-off or a rolling series of events, but should demonstrate
innovation, distinctiveness and should clearly evidence its
tourism audience).

Categories & Criteria
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10. Photo Competition 
| “Community Rail in Action”

Can you or a member of your community capture what 
community rail is all about through a photo? We are 
particularly keen to see photos taken by members of the 
community showing community rail work in action, and we 
especially encourage entries from younger people and other
new groups who are getting involved in community rail for 
the first time.

Entries invited from: We invite entries from any source, but
the below requirements must be adhered to.

Essential requirements: 

• A maximum of six photos per entry; 

• Digital photos must be in JPEG format ONLY, 300 dpi 
(high res); 

• Please supply a title or caption for each photo in the 
200-word summary section of the entry form; 

• Any photos that show health and safety contraventions 
on the railway or station will be disqualified.

Please note: In submitting photos you agree to them being
used in publicity (with appropriate credit given to the 
photographer, where known). 

Judging criteria: 

• Captures ‘community rail in action’ – the photo clearly 
shows an important aspect of community rail work in a 
constructive, informative or celebratory way, helping to 
convey its importance;

• Impactful, eye-catching and good quality – credit will be 
given to photos that are suitable for using online and/or 
in promotional materials, to help raise the profile of 
community rail;

• Inclusive, positive and people-orientated – the content 
of the photo, and/or the way it was taken or produced, 
helps to get across the ‘community’ aspect of community 
rail, and might encourage more people to get involved.

The shortlist for this category will be available on Survey
Monkey for one month from 29 July 2020, for the public to
vote on, and this will provide the final placings.

11. Outstanding Volunteer Contribution
Sponsored by Merseyrail

This category recognises the very valuable contribution 
that so many volunteers make to community rail, and their
stations, lines and communities. We are especially keen to 
see nominations for committed individuals who make an 
outstanding contribution on a regular basis, impacting 
positively within their local community, station group or 
community rail partnership. 

Entries invited from: Nominations for this award can be
made by community rail partnerships, station adoption
groups, other community groups, train operators, other 
partners, or individuals, so long as they are nominating a 
volunteer who is active in community rail. Self-nominations
will not be accepted.

Essential requirements: Volunteers must have been involved
for a minimum of 12 months. Independent testimonials (up to
four) must be provided as supporting material, showing how
the volunteer meets the criteria.

Judging criteria: 

• Commitment and passion for community rail – they have 
worked hard, with enthusiasm and commitment, making 
an exceptional contribution to their community rail 
partnership or group and benefitting their local station/line;

• Clear benefits for the community – their contribution 
has been shown to positively impact on the community, 
for example by bringing people together, raising awareness, 
or creating a more welcoming and productive station 
environment;

• Inclusive, collaborative, positive working – we can see they 
have taken an inclusive, collaborative and positive approach 
to volunteering, for example through getting more people 
involved in community rail, engaging new groups or 
partners, and/or building positive relationships.
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12. It’s Your Station - Sponsored by
Avanti West Coast

This category recognises and rewards the hard-working people
who maintain station gardens, displays, notices, and the station
environment, on a voluntary basis across the network. 
Continuing with guidelines introduced last year, there is no
overall category winner, with entries instead judged at four 
different banding levels, and every highest-scoring entry per
band being recognised as outstanding at that level. We hope
this format will continue to facilitate fairer judging of more like
with like.

Entries in this category are still assessed and points awarded
over three sections: community participation, environmental
responsibility and gardening achievement. The total points
achieved will equate to one of the four bands: bronze, silver,
gold or platinum. Every group passing the first sift will receive
at least a bronze certificate, but where judging visits and 
assessments take place, specific bandings will be allocated
from the four listed above, and certificates awarded 
accordingly at the gala dinner. The highest placed in each
banding will also be presented with a trophy and a cash prize. 

Entries invited from: Station groups or community groups
directly involved with looking after the nominated station. 

Essential requirements: 
Entries must describe the work you have done or are doing
to improve your station garden and environment. You must
include before and after images (relevant to when the work
started) with your entry, and other suitable evidence, clearly
showing the station environment and how it has been 
improved. The full Judging Assessment Template can be
downloaded from the Community Rail Network website.
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Judging criteria: 

• Station gardens and environments enhance the 
passenger experience – creating a more welcoming, 
attractive, informative, safe and comfortable station 
environment;

• The group involves the local community – in a way that 
is beneficial to and appreciated by local people, and 
engages and connects with people as widely as possible;

• The group is enhancing the local environment - helping 
to impact positively in the area, with consideration to 
substantiality. 

Please note: Shortlisted entries in this category will be 
visited by prior arrangement and entrants will be informed
of the level awarded in advance of the presentation evening,
where certificates will be available for collection.

13. The Community Rail Network 
Award for Outstanding 
Contribution to Community Rail 

Community Rail Network will present a special award to the
organisation or group that, in their view, has demonstrated
an outstanding contribution to community rail over the past
12 months. Nominations are invited for this award, but they
must be for a third party, as self-nominations will not be 
accepted. The winners will receive a trophy, cash prize 
and a certificate.

Nominate via the link on page 5, using the online entry form
and uploading supporting documents including: a fuller
written description (in a Microsoft Word document) that 
explains how the organisation/group has contributed to
community rail over the past 12 months. Also include 
testimonials and images.



Our Sponsors 

Department for Transport 
As the major funder of local rail
services in England, the Department 
for Transport is a keen supporter of
community rail. The key pillars of the Community Rail 
Development Strategy create the framework for community
rail to continue to flourish. We recognise that one of the
most positive ways of sharing best practice and celebrating
success is through the annual Community Rail Awards. 
We are therefore delighted to be associated with them. 

Rail Delivery Group
The Rail Delivery Group 
continues to work with
Community Rail Network to
improve train operators’ knowledge of how community 
rail can help them and the communities they serve. 
The railway does not just provide a vital transport service, 
it also acts as a key part of our social and economic future,
boosting local communities and adding £31bn to the UK
economy each year. We are proud to support Community
Rail Network’s work as we commit to enabling more people
to benefit from travelling by train.

Great Western Railway
Great Western Railway is proud to 
be one of the headline sponsors of
the 2020 Community Rail Awards. 
As a company we are committed to ensuring people in our
communities get the most from their railways working
alongside local, regional and national partners, community
rail partnerships, groups and volunteers. We are delighted 
to see the community rail partnerships on our network
growing in stature and recognition and having such a 
positive impact on people’s lives. We thank each and every
volunteer involved for all their hard work and commitment.

South Western Railway 
South Western Railway is 
delighted to co-host this
year’s Community Rail
Awards in Southampton. We recognise that the passion of
volunteers is at the heart of community rail and helps to
make stations gateways to the communities they service,
not just a place to catch a train. We are proud to celebrate
the hard work of all the volunteers nationally and look 
forward to welcoming you all to our network. 
Congratulations to everyone who has been nominated 
for this year’s awards.

Angel Trains 
Angel Trains is delighted to 
continue supporting the 
Community Rail Network awards
in 2020. Angel Trains has a long history of supporting 
community rail partnerships and throughout our 25 years
we have demonstrated our strong commitment to 
building and investing in the future of the UK rail network. 
Community rail partnerships are vital to the success of the
rail industry, and we recognise and wholly support the 
people and communities who work tirelessly to ensure that
we meet the current and future needs of UK rail passengers.

Transport for 
Greater Manchester  
We believe that 
community rail is an important and valued part 
of a successful Greater Manchester transport network. 
It increases rail usage, improves stations and 
interconnectivity, supports economic growth and 
regeneration, encourages local tourism and helps bring 
all our communities together. We are delighted to 
sponsor these awards in recognition of the fantastic 
and indispensable contribution made by volunteers 
and organisations. 

TransPennine Express 
TransPennine Express is delighted
to support the Influencing 
Positive Change & Sustainable 
Development category of the Community Rail Awards. 
We are focused on taking the North further with a fleet of
new trains, additional services and an enhanced customer
experience. This positive change is having a transformational
impact on the communities we service in the North of 
England and into Scotland. Likewise, positive change 
on community rail matters, and the influence made to 
deliver it has a similar transformational impact. Good luck 
to all the entrants!

Community Rail Lancashire 
Community Rail Lancashire is
once again delighted to sponsor
the Small Projects Award. It is
true to say that a lot can often be
done with a little. Community rail partnerships and station
groups are generally very good at coming up with low-value,
high-impact schemes, often with some help from the small
grants fund looked after by Community Rail Network. This
award has attracted some very exciting projects in the past
and with an ever-tightening financial position facing many,
doing a lot with a little will become ever more important. 
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Avanti West Coast 
Avanti West Coast is proud to 
be supporting community rail 
partnerships across our network
and working together to involve communities 
in everything we do.

Rock Rail  
We are delighted to sponsor the
‘Best Community Engagement’ 
category again this year and to 
celebrate the tremendous achievements of the many 
individuals, groups and organisations in benefitting their
communities and local railways. Rock Rail is focused on the
delivery of trains and other rail infrastructure to provide 
better passenger travelling experiences and better value
across the UK. We are committed to helping build a better
rail industry and so are particularly pleased to be able to 
acknowledge the vital role of the community rail groups 
in stimulating growth and shaping the UK rail industry 
to better serve communities across the country. 

Vivarail 
As the designers and
builders of the Class 230
trains, Vivarail has put passenger needs at the heart of their
operation, with a real focus on green initiatives. Vivarail is
bringing battery trains back to the UK and has the country’s
only battery unit with a range of 60 miles between charges.
This train offers operators the chance to provide emission-free
travel for their customers and is one of the most pioneering
opportunities for the rail industry today. Vivarail’s team 
continues to engage and listen to organisations such as 
Community Rail Network and is proud to be involved in 
this year’s event.

Eversholt Rail 
Eversholt Rail is delighted once again to be 
a sponsor of the Community Rail Awards. 
We recognise and applaud both the 
phenomenal growth in passenger demand
and the wider-ranging benefits to local economies and 
quality of life that community rail schemes and initiatives
continue to deliver. Eversholt Rail greatly values its excellent
working relationship with the Community Rail Network
team, which is fundamental to ensuring that we understand
stakeholders’ needs and provide cost-effective rolling stock
solutions optimised to meet them.

Grand Central  
Grand Central is proud to
support the Community
Rail Awards. Putting rail at
the heart of the community
underpins everything we do, and we are delighted that
these awards recognise the fantastic work being done within
community rail in engaging diversity, improving mobility
and raising awareness. We wish all the nominees our 
heartfelt congratulations for the sterling work they're doing.

CrossCountry
CrossCountry is 
delighted to support the
Community Rail Awards
2020 and sponsor the Best Marketing or Communications
Campaign category. These awards recognise passionate 
individuals who make a real difference to the villages, towns
and cities that the railway serves. They celebrate the fantastic
contribution community rail partnerships make to society.

Merseyrail 
We are delighted
to continue our
long-running 
association with the Community Rail Awards. We are 
committed to working in partnership with community
groups, schools, colleges and charities to support local 
community initiatives and it’s these people and 
organisations who enable us to deliver such a range of 
beneficial projects in their areas, and make our stations 
an integral part of the community. We are extremely grateful
to the many volunteers that give their own free time to help
make our stations the wonderful welcoming places that 
they are.

Transport for Wales
Transport for Wales
is again delighted to be
sponsoring the Tourism and Heritage category at this year’s
Community Rail Awards. We continue to be impressed with
the great work that our community rail partnerships and 
station adopters do for tourism and the heritage railways in
Wales & Borders. We have just introduced our first new 
community rail partnership in South West Wales that is being
hosted by 4theRegion, a community interest company with
lots of ambition. We will be working more closely with 
Community Rail Network to introduce more community 
rail partnerships over the coming years.
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LNER
LNER is passionate about the 
diverse communities we serve.
We are committed to 
supporting and promoting social projects in these 
communities to create an inclusive culture where people 
can be themselves. We’re proud to work together with 
community rail partnerships and are delighted to be 
sponsoring the ‘Working with Diverse Groups’ category at
the 2020 Community Rail Awards. This prestigious event 
offers a valuable opportunity to celebrate the dedication,
professionalism and passion of everyone involved. 
Well done to everyone who has been nominated! 

Abellio Group 
We are delighted to be 
once again supporting the
Community Rail Awards. The night is a fantastic opportunity
to thank the volunteers who do so much to help make our
stations essential parts of the community. We are thrilled to
be sponsoring one of the Community Art Scheme awards,
which celebrates creative achievements that complement
our investment in new trains and services by bringing 
station environments to life for passengers. We wish all 
nominees the best of luck for the evening, and for the future
success of their projects.

Greater Anglia 
Greater Anglia is proud
to be a sponsor of the Community Rail Awards. 
We’re passionate about the benefits community rail and 
station adoption can bring for both the railway and the 
communities we serve, so we have increased the investment
and resources we put into community rail. We’re also 
collaborating with our community rail partnerships and
adopters to maximise the community benefits of the new
trains that we are currently introducing, as they transform
the quality of service available on many of our community
rail routes. Together we can not only promote sustainable,
healthy travel, but can also underpin social and economic
development, support diversity and inclusion, increase 
community involvement and better meet local needs.
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Events/activities in support of the
Community Rail Awards 2020

NB: When booking accommodation, please wait until event details have been confirmed, or ensure bookings 
are refundable. See this list of Southampton hotels
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A Day of Discovery

If you are arriving into 
Southampton on Wednesday, 
there is lots to explore and enjoy. 
There is no set agenda, it is very 
much an opportunity for you to 
discover the city for yourselves. You might want 
to visit the Sea City Museum, or the Tudor House
Museum, or take a walking tour. Don’t forget the
New Forest and the Isle of Wight are just on the
doorstep, and there are lots of great venues 
for an evening out!

Making a Difference

Community rail partnerships can 
change the world, and there is so 
much we can learn from each other. 
This year’s seminar will focus on 
sharing best practice. This is a great opportunity to
learn some practical lessons on reaching out to the
more vulnerable and excluded members of our
communities. Come to learn, but also come to share
your experiences and your ideas on how we grow
our communities and our railways. 

Don’t plan for an 
early return, stay 
and enjoy the day 
South Western Railway and Great 
Western Railway have some great 
events planned, including;

• An exclusive VIP trip on a hovercraft to visit the 
Island Line Community Rail Partnership;

• A full day’s rail tour through the heart of the Three 
Rivers and TransWilts Community Rail Partnerships – 
with perhaps a few surprise detours on route;

• A visit to an electric train care depot to see the 
latest in sustainability practice;

• A variety of visits to see local community rail 
partnership projects in action. 

Several of the events will be limited in terms of 
numbers and there will be guidance on how to 
book your place nearer the time. 

If you are making 
a weekend of it
Take advantage of complimentary 
local rail and potentially ferry travel 
which will extend throughout the 
weekend and stay and see a bit more of the Solent or
explore more of Hampshire, Wiltshire and Dorset. 
Special passes will be handed out on arrival at
Southampton Station in a welcome pack along with
maps and guides, and will mean you can take your 
time to explore all the region can offer.  

TBC TBC

TBC

TBC

These ancillary events and activities are currently TBC and being kept under review, 
due to uncertainty around Covid-19. Details to be confirmed nearer the time. 
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Headline Sponsorship 

Event Sponsorship

Venue dressing Rail travel for Judges Winners booklet

Trophies Event Photography

     

     


