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Areas of focus 
● Knowing your audience and their perceptions 
● Targeted Areas on how to make a difference 
● Brand Awareness & Establishment 
● Laws of the virtual world
● Interpersonal Outreach 
● Timings
● Sneaky Peek of what we have done



Different Platforms  



Shared Vision   

● Getting to know your audience
● Understanding their issues
● How they communicate 
● Take on their advice and thoughts
● Showcase your region



Brand Awareness    
Creating a brand awareness is easy as 1,2,3

1 What's at your core
2 How do you want to look

3 How do you want to be perceived 

**Top Tip**
Always get feedback and others to look at what you have created.

● Think about how you communicate as a brand
● Simplify your text
● Communicate through eye catching images showcasing your 

region, destinations and services. 

**Top Tip**
Create brand guidelines e.g. fonts, communication methods, colour schemes. 



Infographics and emojis  



Laws of the online world     
It’s important to remember that the law is different online when it 
comes to things like copyright, publishing, and imagery. 

● Only use royalty free images, audio and clips
● Remember information should be kept up to date
● People are more vocal online (trolls)
● Things can be made permanent and screenshots can be taken.
● Think carefully about the way things are worded keep it simple 

and factual and friendly
● Take nothing to heart. 



Who What When Where  
Remember the 4 W’s when communicating online it’s important to 
know when people will see your posts. As a rule of thumb any 
important information that needs to be shared share it straight 
away, providing you have permission.       



Sneak Peak   

http://drive.google.com/file/d/1l1bGrjn6xOQ-UeuadUksjicA8HR0737o/view
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http://www.southwestwales.co
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