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A bit of background

• ‘Leisure travel’ seen as less important than other 
journey purposes (commuting, business etc.)

• Leisure travel has bounced back from Covid

• Rail and bus operators report  bigger 
proportionate rise compared with commuting

• Yet bus and rail remain poorly connected (there 
are exceptions)

• Lack of co-ordinating bodies locally

• Can CRPs fill the gap?



Established June/November 2019

• Manchester – Bolton – Preston

• Bolton – Wigan

• Bolton – Blackburn

• Atherton Line (Manchester – Wigan)
Committed to ‘promoting integrated transport’

South-East Lancashire 
Community Rail Partnership



CRP Launched: Lancashire Day!



The first: Rivington



Local publicity was crucial



Our next:......Haigh



The Haigh Woodland Rambler



RHS Bridgewater: 
the bus that bloomed



Walkden Interchange



What makes for success?

• Relentless promotion

• Local support

• Easy to use

• Attractive fares

• Simple and resilient timetable

• Hourly frequency (at least)

• Friendly drivers



Issues

• Funding: easy to get ‘start up’ – but after...?

• Getting buy-in from countryside bodies

• Integrating with rail: reliability!

• CRP can help co-ordinate – BUT!

• Dedicated fund to promote leisure links?

• Bus franchising (Greater Manchester) –will 
leisure be recognised as a priority?

• Seasonal services are a pain......



A few lessons

• Worth going for...BUT

• Identify market/s

• Plan well ahead – get a good operator

• Realistic timetable

• Get funding in place

• Win local support

• You can never do enough publicity!
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