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Agenda for today

What we will cover

Railway 200 Campaign update (30 mins)

« Stakeholder engagement and partner opportunities

« Brand update

« Content call out

» Registering your event

* Merchandise

« Exhibition Train

Discussion — how are your plans shaping up (20 mins)

Q&A (10 mins)

RAILWAY 200



Welcome to Railway 200

Railway 200 will be a year-long
nationwide partnership-led campaign to
celebrate 200 years of the modern
railway in 2025.

It gives us a once-in-a-generation
opportunity to bring the sector and
nation together to celebrate Britain's
railway, its proud pedigree and spell out
an exciting, innovative, and sustainable
future, and inspire the next generation to
consider a career In rail.
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Everyone is Railway 200

Railway 200 gives us the opportunity to tell the story of how the railway
changed Britain and highlight the importance of its role today, and in the
future.

Potentially, with support

» Biggest partnership-based UK rail campaign ever
» Biggest UK rail story ever told (in terms of scope)
* Most-shared UK rail story

» Helps to build your organisation’s profile, talk about your own heritage
and progress; customise and amplify messages to your own people,
customers, communities & stakeholder.

RAILWAY 200
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Since we last met...

Programme update




Since we last met

Meetings & Presentations

* Rail Live 19-20 June

* The Big Bang 20 June

* Education & Skills Delivery Group — 21 June

* Keighley & Worth Valley Railway — 25 June

e Charity Round Table - 27 June

* S&DR200 joint launch (Sept) — 28 June

* Watercress Line — 1 July

* Lancashire Community Rail Partnership — 1 July

e British Council —international artists proposal — 3 July
* Network Rail joint branding proposal — 4 July

e Dartmouth Town Council — 4 July

 HS2/Open Doors—4 July

e Heritage Delivery Group — 4 July

* Heritage Open Days — 5 July

e Camira Fabrics (moquette) — 5 July

* Google Arts & Culture — 8 July

* Innovation, Tech, Environment Delivery Group — 9 July
* Marketing & Comms Group —9 July

* Rail Industry Early Engagement Leads — 10 July

* Network Rail Community Rail Partnership leads — 11 July
* Independent Rail Retailers —11 July

* Friends of Stockton & Darlington — 12 July
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e Visit Ise of Man — 16 July

e Cross Govt Working Group — 18 July

* Visitor Attraction Conference (prep) — 19 July

* Interviewing for Event & Customer Manager — 22 July

* Education & Skills Delivery Group — 26 July

* Heritage Delivery Group — 1 August

*  Q&A Webinar with Community Rail Network — 5 August

Work for next month

* QOutcome of DBT Japan Expo proposal

* Exhibition Train: Carriage design & route (June to Dec)

* Partner tool kit & explainer video

e Second newsletter

* Event planning — 19 September launch

* Interviewing for new team members (Mktg & Comms and Exhibition
Train)

* Corporate Sponsorship

RAILWAY 200



Ralil Live

The team attended to spread the word...

We want YOU tobe Spread the word.
part of the story. 5 . Beahistory-maker.
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RAILWAY 200

£ ([l on ap.
be a rail-inspired photography or painting
an appreciation of your favourite engine
railway station, a h«imae tnll: a school
wwawltyenql

Spread the word.
Be a history-maker.

o ay up to date via the social channels:
|I-t\s eaf):.tgfs'tmy i y 200 p! tional materials

will be made avallable on our website.
ore at railway200.co.uk
00 on LinkedIn

. Find outm

. Follow Railway 2
organisation‘s Ad

. Share your or your ilway 28

own stories 88 part of Ral

promote the celebrations in
local community:

NEWS ELECTION2024 OPINION POLICY SAFETY INFRASTRUCTURE

Sign up to our weekly ne

RAIL Live 2024 opens for first day in the
sunshine (pictures)

19/06/2024 in News

=0 £]in B4

“Are you proud to work in the railway?" asked HIRD Group Business Growth Director
Lucy Prior to a sea of raised hands at Rail Live 2024.

Prior and Rail Forum Chief Executive Officer Elaine Clark were addressing delegates on
day one of the 2024 event, held on June 19-20.

Reflecting a widely held sentiment within the railway, however, Clarke argued that
“listening to the industry, there is a sense of frustration that not much is changing and if
itis, it's not quick enough".

They were among the opening speakers drawn from across the industry for RAIL's
premier industry show.

In the same wide-ranging session on making the railway sustainable, AtkinsRéalis
Technical Director Caspar Lucas argued that a lack of electrification should not be a
hindrance to introducing trains that could be converted to fully-electric operation at a
later date.

Official charity partner at the 2024 show was the Railway Children, which works to
abte young people in both the UK and over

The Rail Live dates for 2025 - coinciding with a year of ‘Railway 200’ bicentenary
celebrations - have already been announced: June 18/19. See raillive.org.uk.
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The Big Bang Fair 2024

Railway 200 at Big Bang in 2025

What's the opportunity for an
industry wide showcase under the
umbrella of Railway 200?

Play the game
Get on board.

RAILWAY 200 8
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Great to see coverage IS FAT I RS B0 = e

decades, providing concentrate on its core is still expected to go ahead,
Moon wny (NYMR) 2 number of unusual, but services and major events. !thnbmconﬂrf;od
P has taken the decision , photographic An alternative event has not  however, that the once
to cancel its "Through oppormusplusammbor been arranged in its place, popular 1940s events are
the Decades’ event, of events at stations along. not to take place
which was scheduled the route, with a party having in the future, which will
to take place over been hmedbrmnorsmd be sad news for those on
the weekend of re-enactors on the Friday enthusiast events, such as the  the wartime event circuit.
12th/13th October. evening before the event. Steam Gala (advertised for Those that have
The event aimed to capture  The Railway isamong the  26th-29th September), will booked for the "F;:m

the sights and sounds of the heritage lines that have  continue in future, alth
19405 through to the 19705, mhthrﬁhum the demonstration nds
Including motive power and  and falling visitor numbers train event on 30th june was
rolling stock from these sk:e:ha(:m»d-l‘)pmderm amdlcddnm:lxko‘
eras, with visitors invited to the Ukraine war, and available crews,
mwnhefasmomohba rusm«dored«-ded:o nexuuchev«uonudljuly announced that it will be
= = collaborating with others in

Great example of how you can start
mentioning plans for 2025

Future coverage:

« Trade Talk (Visit England)

* Museum Association Magazine Celebrating 200 years
In 2025, a year-long programme called Raibway
200 will celebrate the 200th anniversary of raiways
across the UK. The celebrations aim to inspire more
young people to get interested in rilways and
their future. In County Durham and Tees Valley,
England, there will be a nine-maonth festival called
the Stockton & Darlington Bicentenary Festival, or
“S&DR200". it will feature art installations, creative
workshops and digital games to play. A spedal
train is also going to travel to different parts of the
UK from summer next year for 12 months, with
interactive exhibitions on board for people to leam
mare about the rail industry.
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20 The Week Junior - 1 June 2024
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Brand Update
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Using our brand

Trademark added
Forever Forward

The logo was designed to represent the continuous
contribution rail has made over the past 200 years to Britain
and beyond. The line symbolises rail connecting the country
and woven throughout our history, linking lives, communities,
and cultures whilst leading the way towards the future.

Trademark confirmed, updated tagline

Years of Train Travel
Since 1825
Logo and brand guidelines (also in Welsh) A

Logo in Welsh and Gaelic
https://railway200.co.uk/about-railway-200/toolkit/

How do | get the logo?

Removed 2025 — to convey continuity



Updated
brand
guidelines

Our rationale for our suggested
colourway idea is based on the
British countryside in the
summer. The glorious days at
the height of summer, with
picnics and family trips out (by
train).

These colours were then toned

Quick reference
Railway 200

Primary logo

Years of Train Travel
Since 1825

Reduced size logo

20G=
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The Railway 200 brand is more than our logo.

It is a design scheme made up of a number of
core elements and guiding principles that
combine to create a distinctive look and feel that
is immediately recognisable as Railway 200.

This is a quick reference guide. Consult the full
guidelines for our brand if you wish to know more.
If you have any questions, contact the Railway 200
Team before you use this identity.

Our primary loego lockup should be used on the majority of
our communications, where space allows. For accessibility,
use the reduced size logo when the width of the logo is
smaller than 35 mm (132 pixels) wide.

A black version of the logo can be used on a white

background. When production is limited to one colour use
the white logo on a coloured background.

Primary colour palette

prmary s

PMS 485c PMS Black PMS Cool Gray 8c
COMIOOY1I00KO C60M40Y40K100 COMOYOK®E0
R227G6B19 R2G10B10 R125G125B125
#e30613 #020a0a #7d7d7d

RAL 3028 RAL 9005 RAL7037

Secondary colour palette

Minimum size

: \ﬂun of Mln Travel
ince 103!

35 mm/132 px

Exclusionzone

Years of Train Travel
Since 1825

sungiow wasyue B
PMS 136¢c PMS 305¢ PMS 7480¢c
to matc_:h _the red’ black and Typography COM20Y72KO C67M14Y0K2 c73MO0Y70KO
g rey Wlth I n th e Cu rre nt We are using Rail Alphabet2 as our :f?ggﬁlzos B71 25833d(8;f2b16 B 23 230(302%4 B9 ]
: : primary typeface. We use three weights L1018 L6027 RAL 6038 Logo files
gL“dellneS of the font (Regular, Medium and Bold). RA RA
Please ensure you use the correct logo file type:

We allow Arial as a secondary font for Print CMYK > Al (vector/scalable file)
system use or where Rail Alphabet is not Screen RGB = PNG (raster/72dpi file)
available, Check the main brand or SVG (vector/scalable file)
guidelines for further advice on our use Other file types are available on request from the
of typography. Railway 200 Team.

RAILWAY 200 12
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love of the railway.

Templates and
materials in _ . , ‘.
development

STEM opportunities for young ps with Railway 200

A two hundred year journey of innovation.

Lorem ipsum dolor sit amet, adipiscing elit, sed diam no dolore magna
cons ectetuer adipis cing aliquam erat volutpat, Ut wisi enim ad

= 7 minim nummy nibh euismod tinci.
elit, sed diam nonummy

nibh euismod tinci. Lorem ipsum dolor sit amet, cons
ectetuer adipiscing elit, sed diam no
Lorem ipsum dolor sit amet, cons ectetu nummy nibh euismod tincidunt ut laoreet
er adipiscing elit, sed diam no nummy nibh dolore magna aliguam erat volutpat. Ut
euismod tincidunt ut laoreet ectetuer wisi enim ad minim nummy nibh tinci.

Discover more: railway200.co.uk/get-involved

200 years of train travel

Atwo hundred year journey of innovation.

Atwo hundred year journey of innovation.

Lorem ipsum dolor sit amet, adipiscing olt. sed diam no dolore magna
L il dolor sitamet, 9 inis i aliquam erat volutpat. Ut wisi enim ad
4 Ny cons ectetuer adipis cing aliquam erat volutpat, Lit wisi enim ad cons ectetuer adipis cing minim hummy nibh euismod tinci,
Lorem ipsum : ; Lorem ipsum - i i kT AT Mo oot Sli od ciam nontimy
: o . Ng elt, sed diam nonummy nibh euismod tinci. oot ol o ot oo
dolor sit amet : 2y dolor sit amet nibh euismod tinci. Lorem psum door st amet. cons actotuor adpiscing it sod dom o
Ea, 4 = . ‘ectetuer adipiscing elit, sed diam no Lorem ipsum dolor sit amet, cons ectety nummy nibh euismod tincidunt ut laoreet
consequteaur - > consequteaur vears of Train Travel Lorem ipsum dolor sit amet. cons ectetu  nummy ribh euismod tincidunt ut laoreet or dolore I t volutpat. Ut
: i e i

since 1826 er volutpat, Ut euismod tincidunt ut laoreet ectatuer wisi enirn ad minim numemy nibh tinci

Discover more: railway200.co.uk/get-involved _

Since 1825

RAILWAY 200 13
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Social media & newsletter #RailanZOO

What next?

» Now live on socials again following the
general election period.

» Live on X so please follow us
@Railway200.

» Explainer video should be ready next
week.

» Preparing to send out the next
newsletter shortly. If you have a story
to tell, please contact the team.

RAILWAY 200 14
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Content call out

Examples of what we’re looking for

Past, present, and future: Celebration: Heritage, culture & tourism:
. Heritage imagery and footage . Any imagery or footage that shows + Anything community based (user-
people celebrating, having fun, being  generated content would be great
. Key milestone events (can be together. even if it’s not super polished).
historical or more recent like King’s , ,
Coronation) . Any imagery or footage of events or « Shots from coastline railways

parties that are linked to the railway.

. Any imagery or footage of people . People (families / diversity) travelling

in stations and on platforms — . Non-railway events - street parties, by train.

: : - music events, festivals, arts and craft . :
spanning different generations fai ; . Any heritage imagery or footage.
over the years. ars, ete.

Any imagery of brightly colour . Museums, galleries, sculpture parks.

. Anyimagery or footage that looks _ _
at the future of the railway (e.g., bunting and people waving small | 13105 ysed in art, film, TV, etc.
Net Zero) flags.

RAILWAY 200 15
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Expression of Involvement

Considering running an event — tell us about it

To help with early planning for next year's nationwide
celebration of 200 years of the modern railway, it would
be helpful if you were able to indicate your likely
involvement in Railway 200, recognising that the specifics
(e.g. dates) for any of your activities and events may not
yet be confirmed.

https://railway200.co.uk/expression-of-involvement/

https://railway200.co.uk/get-involved/share-activity-or-event/

Current submissions are:
Expression of involvement = 12
Activity or map entry =7

About Getinvolved Historyofrail Futureofrail Careersinrail

Expression of Involvement

To help with early planning for next year’s nationwide celebration of 200 years of the modern
railway, it would be helpful if you were able to indicate your likely involvement in Railway 200,
recognising that the specifics (e.g. dates) for any of your activities and events may not yet be
confirmed.

Name

Email address required)

Is your organisation likely to take part in Railway 2007? (rsquir=c)
O Yes
O No

Privacy (Required)

01 have read the Railway 200 Privacy Policy and agree to Railway 200 managing my personal data.

RAILWAY 200
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https://railway200.co.uk/get-involved/share-activity-or-event/

Merchandise range — concepts
(not for sharing)

Wholesale available from Science
Museum Group — detalls to follow
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UV printed
metal pin badge
PIN BADGE approx
3Dmm x 20mm
S— 3mm thickness badge reverse PIN BADGE

_— (

RAILWAY
MUSEUM

RAILWAY
MUSEUM

5 60mm W

Pin badge -
simple logo 2\0}0

Mechanical pencil & ballpoint pen - could be packaged togetherin
a velvet-lined presentation box

RAILWAY 200



UV printed
metal charm
approx
48mm x 18mm
3mm thickness

Years of Train Travel
Since 1825

UV printed
metal charm

approx
40mm x 30mm
3mm thickness

OFFICIAL

torch approx
40mm x 65mm

printed white logo

RAILWAY 200
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Size: 20cm
Body: Non-Eco Traditional Bear
Eyes: Hard Eyes

Material: Non-Eco

Core Pantones:

485C

OFFICIAL

RAILWAY 200

20



OFFICIAL

™

Years of Train Travel
Since 1825

Railway 200
Exhibition Train ecome

innovation. Be inspired by clever inventions, hands-on
challenges and hidden careers in rail.

Railway Firsts
Your joumey starts here. Discover ways that rai shaped
fhe modenn workd.

Wonderiab on Wheels
Test your engineering skils with our interactive exhibits.

Railway Futures
Shape the next 200 years of raiways with a caneer in ral.

Gift Shop
Final siop! Browse cur colleciion of Railway 200 souvenirs.
and gifis.




Railway First Carriage

Concept Designs (not approved —
please don’t share)




Arrival
Bulkhead Cubicle Wall

Welcome info and 4 x carriage
info starts the clear and
informative wayfinding
journey.

COPYTBC

Larger red dot version

1 il

Welcome

Came with us 5s we smbark on 3 200 year [coramy of rnsvation
Be 13az4recd By Clover ItwerAone bande-on chadenges snd
hzoen T N radl

Railway Firsts

Wonderlab on Wheels

Railway Futures

Partner Zone

20*

&

r Local activations



peEayyIng

Zone layout
Proposal

Each end of the carriage is
a separate zone

4/ LT
o
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TJ Birdsaye view
Arch Arch

1 il
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Rail Futures — careers carriage

Concept Designs (not approved —
please don’t share)
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| 0BJECTIVE

Our main objective with this carriage
IS to Inspire younger generations, we’ll
do this by bringing to life the various
Hidden Roles to ensure the rail service
feels exciting and accessible to all




This order is merely adopted to help us
tell a narrative throughout the carriage.

The focus will be on the job role itself,
but we'll use a narrative of a rail service
being built from scratch in order to give
examples of how each role contributes
to the organisation at large

10 Timetable planner (entry level
role) — replaces strategist

1. Surategy

A look at thewvery initial trackwork
planning stage

2. Ecologist

Assessing landscape pre-build to minimise
impact on habitats and biodiversity

3. Project Manager

Taking the lead on problem solving and
creating plans that span the various teams

4. Engineer

Planning a track route that best suits
the community and existing lines

5. Drone pilot

Using thermal scanners to survey tracks
and advise on build

6. Coder

Organising train system to ensure
a smooth-running service

7. Freight Driver

Transporting products across the country
to ensure shelves are stocked

8. Weather Analyst

Looking into how weather could affect the
environment around the planned track

9. Railway Teacher

Ensuring safety on and around the
tracks at all times

10.1T

Protecting the rail service from cyber attacks
and creating apps to aid user journey




Overview
Layout

We'll keep the information against the side of each wall
where possible to ensure we allow plenty of space for
accessible passage. It also allows us to implement a
modular structure that gives us flexibility to chop and
change job roles and the order in which they are presented

(RN RS AR
i

WM%WJMMM%JHLLUJJHHLUJJMH
s 1

i NRO 1. STRATEGY 3. PROJECT MANAGER 4, ENGINEER 5.ORONEPILOT | \NoOW §SEATING
| WINDOW & SEATING 10.17 0, RAILWAY TEACHER 8. WEATHER ANALYST 7. FREIGHT DRIVER 6. CODER . TICKET MACHINES
:IIIIIIIIIIIIIIIIIIIIIII.rI\I.I\II\I‘ThI\I\IEI\}HIIIIIIlIIIIIlllhlwh\lhhh}l\ll\l‘]lllllIIIIIIIIII IIIIIIIT\I\I"NIIIIIIIIIIIIIH II}I\II\i}I‘Th}‘I\T]IIIIIIIIIIIIIIIIIrI\IrIThh\IEI\}}I‘\I]IIIIIIIIIIIIIIIIIIIIIII[I::'I-H-IETIH:DIHI"IJIIIIII

All sizes are rough approximations for now

1 il




Discussion & Q&A

How are your plans shaping up?

Can we include some of your activity in our press release for
the 19 September?

RAILWAY 200
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Some final thoughts

Railway 200 has unlimited opportunities for any rail related organisation

Before you start making plans and thinking of ideas, consider:

* Will the activity create memorable local stories and celebrate local people?
* Does the activity have impact and benefit for you and local communities beyond 2025?
* Does the activity engage with new audiences or create new partnerships?

*  Who could you work with and who might be able to help?

e Consider your existing relationships and how to reach new, young and diverse audiences. Who can help you tell interesting and inspiring
stories? Who could you build new partnerships with that have a legacy beyond 20257 Think beyond rail...

* Can you use other hooks to hang activity off?

* Linking into other national events/activities e.g. International Women’s Day, National Careers Week (March) - and think beyond rail.

RAILWAY 200
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How to support the national campaign

Planning an event in 20257

Put your activities and
events on the Railway
200 map

Complete the event form on
our website so we can add it
to the interactive map

Use our logo

OO0

Years of Train Travel
Since 1825

Download the Railway
200 toolkit

Here are some initial resources to help

Download it from
www.railway200.co.uk for
use across all your
channels, events and
activities from now and
into 2025.

Sign up for our newsletter

Hi Emma,

Introducing Railway 200

« Railway 200 wil keop you updatad with emerging plans for the year-long

national celebration in 2025 of the 200th anniversary of the moder railway
Next year promises to be a year to rememberl

+ More importantly, there's an open invitation o get involved in this once-in-a.

generation opportunity to showcase rail's continuing contribution to local and
national life, not just in the UK but around the world

«  With your help, Railway 200 will tell the story of an industry with a pioneering

pedigree and innovative spirit that has transformed the way we live our lives.

« To find out more and join the history-makers visit: www (ailway200 co uk and

follow Railway 200 on Linkedin

https://railway200.co.uk/get-email-

Intending on running an event?

Follow us on social media

Expression of Involvement

To help with early planning for next year’s nationwide celebration of 200 years of the modern
railway, it would be helpful if you were able to indicate your likely involvement in Railway 200,
recognising that the specifics (e.g. dates) for any of your activities and events may not yet be
confirmed.

Name

Email address mequirea)

atl 02-UK = 17:48 -

A N
Linkedm Join now ( Signin )
X Y

Q_ Railway 200 in Worldwide

Future
Past
- Present
Railway 200
Rail Transportation
Celebrating 200 Years of Train Travel. Inspiring the

Next Generation,

updates/

Complete our expression of involvement
form https://railway200.co.uk/expression-
of-involvement/

Encourage colleagues to do the
same (LinkedIn and X from 8
July). Like, share and comment on
our posts. Post your own news
using #railway200.

RAILWAY 200
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https://railway200.co.uk/expression-of-involvement/
https://railway200.co.uk/expression-of-involvement/
http://www.railway200.co.uk/
https://railway200.co.uk/get-email-updates/
https://railway200.co.uk/get-email-updates/

Call to actions:

Work with your TOC to develop local plans
Start telling us about your plans so we can include in our September press release
Spot opportunities to weave Railway 200 into 2024 events and networks and start sharing your plans

Sign up for our newsletter at www.railway200.co.uk

Share your Railway 200 news with us so we can promote it on our website & social media - email
railway200@gbrtt.co.uk

Put Railway 200 on your website and link to ours — we can supply copy and logo

Planning an event in 20257
Complete the express of interest (https://railway200.co.uk/expression-of-involvement/) or event
(https://railway200.co.uk/get-involved/share-activity-or-event/) form on our website so we can add it to the interactive
map

Follow us on social media (Linkedln and X) and like, share and comment on our posts. Post your own news using
#railway200

Share any great content with us (see slide 11)


http://www.railway200.co.uk/
mailto:railway200@gbrtt.co.uk
https://railway200.co.uk/expression-of-involvement/
https://railway200.co.uk/get-involved/share-activity-or-event/

Call to actions:

How to get your organisation involved
How to support the national campaign
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Getting involved In & owning Railway 200

What’s the opportunity?

Railway 200 is a once-in-a-generation opportunity to tell the story of how the railway changed Britain and highlight the importance of its role
today, and in the future. It's also the chance to inspire the next generation, from all backgrounds, to consider a career in rail.

You can play a part in telling that story, engaging communities and organising events.

The creation of a national programme ensures that a highly visible platform is available to help coordinate and to raise awareness of plans
across the UK throughout 2025.

The Railway 200 programme team will support stakeholders across the country in delivering interesting activities and events in 2025. Railway
200 branding will be made available at zero cost.

There are no minimum requirements for scale or reach of stakeholder Railway 200 activities. They can be as simple as repackaging or
republishing existing work and delivering some railway related social media activity, or as significant as a year-long series of special activities
and in-person events.

Railway 200 is an umbrella programme, and we encourage organisations across the country to identify how they might be able to take part.

The programme team is ready to engage and support you in delivering something really inspiring in 2025.

RAILWAY 200 34
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Get your organisation involved

Champion Railway 200

Get behind Railway 200
and spread the word within
the project/organisation.

Take the lead, start planning

Take the lead for your project
or organisation and start
developing a Railway 200 plan
— consider ‘warm up’ this year
and delivery next.

Talk about it now

Reframe 2025 activity

Put Railway 200 on your website

Include a reference to the
Railway 200 opportunity in
internal and external
speeches, presentations,
engagement — making people
aware and excited, and
encouraging them to get
involved

Let us know of any major
delivery milestones in 2025 and
whether these can be reframed
under the Railway 200 banner
and publicised jointly.

Signpost Railway on your company website (external
and intranet) and link to ours — we can supply copy
and logo.

RAILWAY 200
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Get your own plans in place

Use our four themes

N
pIL

Kre

®-

Think about how your plans can deliver
activity to support our four themes:

Celebrating Railway People
Heritage,Culture & Tourism
Education & Skills

Innovation, Tech, Environment

PR

See slide 21 for some ideas.

Host Public open days

BB

OPEN DAY

0og
O0OL~P

I

Help us build a calendar of
events for the public so
they can learn more about
the railway in their area.
Our website will feature a
searchable map.

Celebrating Railway People

. ,:Rajlway 200
-.rR_ an. G

We want to celebrate our people.
Can we have a ‘Railway 200’
award in your ceremony or
conference? How can you
celebrate your people (past,
present and future) in 2025?

Make it local

Star using our logo

: Years of Train Travel

Since 1825

Download the Railway
200 toolkit

Every region has a railway
story. Work with your local
networks and partners. Tell
your story across internal and
external commes activity.

Download it from
www.railway200.co.uk for
use across all your
channels, events and
activities from now and
into 2025.

RAILWAY 200
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How to support the national campaign

Planning an event in 20257

Put your activities and
events on the Railway
200 map

Complete the event form on
our website so we can add it
to the interactive map

Use our logo

OO0

Years of Train Travel
Since 1825

Download the Railway
200 toolkit

Here are some initial resources to help

Download it from
www.railway200.co.uk for
use across all your
channels, events and
activities from now and
into 2025.

Sign up for our newsletter

Hi Emma,

Introducing Railway 200

« Railway 200 wil keop you updatad with emerging plans for the year-long

national celebration in 2025 of the 200th anniversary of the moder railway
Next year promises to be a year to rememberl

+ More importantly, there's an open invitation o get involved in this once-in-a.

generation opportunity to showcase rail's continuing contribution to local and
national life, not just in the UK but around the world

«  With your help, Railway 200 will tell the story of an industry with a pioneering

pedigree and innovative spirit that has transformed the way we live our lives.

« To find out more and join the history-makers visit: www (ailway200 co uk and

follow Railway 200 on Linkedin

https://railway200.co.uk/get-email-

Intending on running an event?

Follow us on social media

Expression of Involvement

To help with early planning for next year’s nationwide celebration of 200 years of the modern
railway, it would be helpful if you were able to indicate your likely involvement in Railway 200,
recognising that the specifics (e.g. dates) for any of your activities and events may not yet be
confirmed.

Name

Email address mequirea)

atl 02-UK = 17:48 -

A N
Linkedm Join now ( Signin )
X Y

Q_ Railway 200 in Worldwide

Future
Past
- Present
Railway 200
Rail Transportation
Celebrating 200 Years of Train Travel. Inspiring the

Next Generation,

updates/

Complete our expression of involvement
form https://railway200.co.uk/expression-
of-involvement/

Encourage colleagues to do the
same (LinkedIn and X from 8
July). Like, share and comment on
our posts. Post your own news
using #railway200.
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How to support the national campaign

Stockton & Darlington Festival Railway 200 at Bluebell Railway

Become a sponsor

Raise your company profile by investing in our
corporate packages and sponsorship
opportunities. This historic celebration will
become part of our country’s history so make
sure your business is part of the story. Express
your interest to mark.elliott@gbrtt.co.uk.

Share your content with us

Supply us with great content
(videos, photos, animations etc) —
including short clips of a mix of
people talking about their jobs,
what the railway means to them,
advice for recruits etc

BRIS

There are big plans in the
North East and plenty of
opportunities to get involved
— we can put you in touch
with the festival director at
www.sdr200.co.uk.

BLUEBELL"
RAILWAY

Bluebell want to put on a rail
past, present and future
event in July-August 2025.
They need the rail industry’s
support. Contact
jon.beardmore@bluebell-
railway.com to find out how
to be part of this exciting
event.
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How to use our four pillars

Use our four pillars to start developing your own plans, it could be as simple as identifying current or

future work/events that could enhance the industry programme — starting now....

Culture, Heritage, Tourism
Building local partnerships

Celebrating Railway People
Awards and case studies

Future, Tech, Environment
What'’s your role?

Education & Skills
Reaching more young people

Contact your local heritage railway and find out more about their plans and the ways you can support them in 2025 — they’re not just
about the past, many have great training facilities and are where young people start their career in rail. Some of the larger railways
are considering events and need content or assets to showcase the future of rail.

Can we have a ‘Railway 200’ award in your ceremony or conference? How can we encourage your employees to become Railway 200
champions? Can we use your people for our national comms? How can you celebrate your people during 2025 (internal comms)?

We want to make sure Railway 200 is future facing. What part is your business or organisation playing? Are you doing anything innovative in
2025 and can you feed into our future narrative providing case studies?

Can you scale up meaningful interventions in 20257 Can you offer more work experience places or apprenticeships. What activity could you
badge/ theme Railway 200? Can we use your people to showcase the wide variety of careers in rail?
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Railway 200

The National Campaign — reminder




How it will work

A year-long partnership campaign to celebrate the role of the railway in shaping Britain and the future
of rail as a rewarding, innovative and dynamic sector to work in.

Years of Train Travel
Since 1825
-
Railway 200 is the umbrella
- Our partnership-led approach will
encourage local activity that will create
a year-long campaign, supported by

several nationally-led initiatives.




The national programme

1l 02-UK = 17:48

Linkedm Join now ‘\\ ignin )

The National Programme

. — Branding
o O"' y W Marketing Tool Kit
- Campaign Website

Years of Train Travel
Since 1825

Railway 200

Rail Transportation

Celebrating 200 Years of Train Travel. Inspiring the

Next Generation.

BRAND

Social media

PR & Communications

Broadcast Programming

Brand Partnerships — targeting young people

Commemorative Merchandise
Commemorative Partnerships
National Charity Partnership
Railway 200 App

Railway 200 Exhibition Train

IDENTITY

v

Forever Forward
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Thank you

emma.robertson@qbrtt.co.uk
railway200@qgbrtt.co.uk
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