Social media suggested posts – Days Out by Rail
Please see below suggestions for posts to include on your social media channels from launch day, if you are able to support the campaign. You’ll see the suggestions are listed by topic which links to the campaign themes, see details here.                                                                                                              
These suggested posts can be adjusted to fit your own tourism promotions and can be posted at any time throughout the campaign. Feel free to adjust this content to match your own style/tone of voice.
We’ve provided separate suggestions for some of the most popular social media channels below, however if you’d like support on a social channel not listed, please get in touch with our comms team.
Helpful tips:
· In any post, please include the campaign hashtag: #DaysOutByRail
· From these posts you can direct people to your website, ScenicRailBritain.com/DaysOut or to one of the themed blogs that will be published each week.
· If you mention a local attraction, tourism business or train operating company be sure to tag them in so they can repost too.
· A photograph or video works really well in catching a reader’s eye online. Be sure to include a photo or video relevant to what you’re posting for maximum impact. 
· Social media visuals – you may find it useful to use some of the social media visuals that are included in our toolkit – download them here. 
For more advice, please see our social media guidance here or revisit our recent design skills for social media webinar.
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Facebook & Instagram– click here
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We’ve combined Facebook and Instagram suggestions below as they can have similar content. However there are a few differences to be aware of - see options in blue for Facebook and orange for Instagram:
Facebook allows for longer posts and can include links to your website with a preview, in addition to photo and video
Instagram has a strong focus on photographs and videos but does not provide clickable links in posts. To get around this many accounts will direct users to their profile/bio page where they can have one link. If you want to share a few specific links but feel restricted to one link on your profile, consider using Linktree. This free tool enables you to highlight specific website pages, dependant on what you want to showcase. For example, take a look at Scenic Rail Britain’s Linktree here – we use this link in our Instagram bio. For Instagram posts don’t forget to include some relevant local hashtags such as #Brighton #SouthEast etc.
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	Topic
	Suggested posts – Facebook / Instagram
	Photo/video suggestions

	Campaign launch
	Today we’re uniting with our #CommunityRail family to celebrate #DaysOutByRail.

Over the next few weeks, we’ll be encouraging you to consider taking the train for your next day trip, short break or longer stay.

Be sure to check out our upcoming posts for inspiring suggestions of things to do near/along [insert station or line name] or check out our website here: [insert web address] / bio to find out more.


	Generic campaign graphic

Personalised graphic with your own logo/messaging

Photo of your station/line

Photo of an attraction nearby

	
	We work together with our communities to promote rail and sustainable tourism throughout the year and today we’re proud to be part of a nationwide campaign to spread our messages ever further.

Launching today, the #DaysOutByRail campaign is encouraging people to explore Britain’s hidden gems by using #CommunityRail lines.

Find out more about our tourism and leisure work here: [insert web address] / on our bio
	You could share a photograph or use one of our social graphics, see here.

	Family fun
	Looking for something different to do with the kids this #halfterm? 

Why not take them to [insert highlights of places to visit easily by train nearby].

All within easy reach of the train station to make your #DaysOutByRail greener. See more suggestions here: [insert web address] / on our bio.
	Including a selection of photographs can sometimes increase your engagement on Facebook. Try posting a photo of the station and some of the highlights you mention in your post.

	
	Spend quality time with family and plan a few #DaysOutByRail. There’s plenty to do including [insert a couple of highlights here]. The hardest part will be deciding where to go first! [insert web address]
[You could also highlight a family saver offer from your relevant TOC]
	Include a selection of photos that relate to your post.

	Autumn adventures
	Autumn is an ideal time to explore the outdoors and we’ve got some great station to station walks for you to try!

[Insert highlights from your walking routes that will entice a user to click your link to find out more]

Find out more here: [insert web address] / on our bio. #DaysOutByRail
	When you include a link in your post, Facebook should adjust it to include a preview of the web page you are linking to. This can encourage more users to click through.

	
	Boasting beautiful views of the surrounding countryside and picture-perfect landscapes, you’ll wonder why you’ve not explored [insert name of trail or national landscape] before. Best of all it’s easy to get to from [station]. Ideal for autumn #DaysOutByRail [insert link]
	Share a photo or video clip

	Stay for longer
	There’s so much to see and do near our station/along our route that we reckon you’ll need longer than a day to really experience it all. Consider extending your trip and stay for longer and be sure to add some of these places on your must do list:
[Include a few highlights of attractions/things to do in the area] [insert web address]
	You could share a few photographs or use one of our social graphics, see here.

	
	Want to really experience the full length of our line? Consider staying for longer and having a few #DaysOutByRail. With the extra time we suggest you put these highlight on your must do list:

[You could include a link to your local tourism destination organisation such as Visit Leeds/Visit Ely etc. Don’t forget to tag their Facebook/Instagram account in your post as well so they know you’re helping to promote them]
	You could share a few photographs or use one of our social graphics, see here.

	On a budget
	Only a short walk from [insert station] you’ll reach [insert place to visit]. From here you can [insert what you can do here] and best of all its [free/only XX]. Grab yourself an advanced train ticket and have a purse-friendly day out by rail. Find out more here: [insert web address] / on our bio #DaysOutByRail
	You could share a photograph or use one of our social graphics, see here.

	
	#DaysOutByRail don’t have to be pricey. We’ve got [insert free entry attractions/activities near your line/station] all within easy access of the railway. Grab yourself an advanced train ticket and have a purse-friendly day out by rail. Find out more here: [insert web address] / on our bio
	You could share a photograph or use one of our social graphics, see here.

	Eerie places to visit this Halloween
	It’s officially the spookiest week of the year! So we’ve come up with some eerie places to visit within easy access to our station/line. Find out more here: [insert web address] / on our bio
	You could share a photograph or use one of our social graphics, see here.

	Generic campaign messages
	We’re proud to shine a spotlight on all the delightful #DaysOutByRail you can have near to our station/along our route. Take a look for suggestions here: [insert web address] / on our bio [insert web link]
	Share a video to capture the users’ eye

	
	#CommunityRail partnerships and station volunteer groups (just like us) engage more than 16,000 people a year in activities to promote rail and sustainable tourism. Take a look at some of our work here: [insert web address] / using the link on our bio
	Use Facebook preview link to potentially increase click throughs to your website

	
	There’s so much to explore when you take the train to [insert station name] including [insert some highlights of what is near to the station]. Best of all taking the train is one of the greenest ways to travel, so you’ll be helping the environment too #DaysOutByRail
	You could share a photograph or use one of our social graphics, see here.
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On TikTok you can post videos or a selection of photographs. Similar to Instagram above, you cannot link through to a website from an individual post, you can only point to your TikTok profile/bio. Again this could be a good use of a Linktree, see Instagram note above.

You can use Canva to create simple videos using templates that are set up for TikTok. If you’re new to Canva or need a refresher, you can revisit our recent Canva webinar or speak to our Comms team for support.

Consider keeping your caption small (around one or two sentences) and only using a handful (around 5-7) hashtags relevant to what your video/photo slideshow shows. This will help users find your videos. For example: #TrainTok #ScenicRailBritain #ThingsToDo #GreenAdventures
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We’ve combined Threads and X/Twitter suggestions below as they can have similar content. However, there are a few differences to be aware of::
Threads posts are limited to 500 characters but can include links, photos and videos up to five minutes long. Threads makes it easy to share multiple posts that are connected to each other.
X/Twitter posts are limited to 280 characters for free accounts but can include links, photos and videos up to 140 seconds long.

	Topic
	Suggested posts
	Photo/video suggestions

	Campaign launch
	Today we’re uniting with our #CommunityRail family to celebrate greener #DaysOutByRail. Over the next few weeks, we’ll be encouraging you to consider taking the train for your next day trip, short break or longer stay with a series of inspiring suggestions...

	Generic campaign graphic

Personalised graphic with your own logo/messaging

	
	We work together with our communities to promote rail and sustainable tourism throughout the year and today we’re proud to be part of #DaysOutByRail, a nationwide campaign to spread our messages ever further. Find out more about our tourism & leisure work: [insert web link]
	You could share a photograph or use one of our social graphics, see here.

	Family fun
	Looking for something different to do with the kids this #halfterm? Why not take them to [insert highlights of places to visit easily by train nearby]. All within easy reach of the train station to make your #DaysOutByRail greener. More ideas here: [insert web link]
	Including up to four photographs can sometimes increase your engagement. Try posting a photo of the station and some of the highlights you mention in your post.

	
	Spend quality time with family and plan a few #DaysOutByRail. There’s plenty to do including [insert a couple of highlights here]. The hardest part will be deciding where to go first! [insert link]
[You could also highlight a family saver offer from your relevant TOC]
	Include a selection of photos that relate to your post.

	Autumn adventures
	Autumn is an ideal time to explore the outdoors and we’ve got some great station to station walks for you to try! [Insert highlights from your walking routes that will entice a user to click your link to find out more] Find out more: [insert web link] #DaysOutByRail
	Share a photo or video clip

	
	Boasting beautiful views of the surrounding countryside and picture-perfect landscapes, you’ll wonder why you’ve not explored [insert name of trail or national landscape] before. Best of all it’s easy to get to from [station]. Ideal for autumn #DaysOutByRail [insert link]
	Share a photo or video clip

	Stay for longer
	There’s so much to see and do near our station/along our route that we reckon you’ll need longer than a day to really experience it all. Consider extending your trip and stay for longer and be sure to add some of these places on your must do list:
[Include a few highlights of attractions/things to do in the area] #DaysOutByRail
	You could share a few photographs or use one of our social graphics, see here.

	
	Want to really experience the full length of our line? Consider staying for longer and enjoy a few #DaysOutByRail. With the extra time we suggest you put these highlights on your must do list:

[You could include a link to your local tourism destination organisation such as Visit Leeds/Visit Ely etc. Don’t forget to tag their Threads/X/twitter account in your post as well so they know you’re helping to promote them]
	You could share a few photographs or use one of our social graphics, see here.

	On a budget
	Only a short walk from [insert station] you’ll reach [insert place to visit]. From here you can [insert what you can do here] and best of all its [free/only XX]. Grab yourself an advanced train ticket and have a purse-friendly day out by rail. Find out more: [insert link] #DaysOutByRail
	You could share a photograph or use one of our social graphics, see here.

	
	#DaysOutByRail don’t have to be pricey. We’ve got [insert free entry attractions/activities near your line/station] all within easy access of the railway. Grab yourself an advanced train ticket and have a purse-friendly day out by rail. Find out more: [insert link]
	You could share a photograph or use one of our social graphics, see here.

	Eerie places to visit this Halloween
	It’s officially the spookiest week of the year! So we’ve come up with some eerie places to visit within easy access to our station/line. Find out more: [insert link]
	You could share a photograph or use one of our social graphics, see here.

	Generic campaign messages
	We’re proud to shine a spotlight on all the delightful #DaysOutByRail you can have near to our station/along our route. Take a look here for suggestions [insert web link]
	Share a video to capture the users’ eye

	
	#CommunityRail partnerships and station volunteer groups (just like us) engage more than 16,000 people a year in activities to promote rail and sustainable tourism. Take a look at some of our work here: [insert web address]
	Share a photo of your tourism and leisure project

	
	There’s so much to explore when you take the train to [insert station name] including [insert some highlights of what is near to the station]. Best of all taking the train is one of the greenest ways to travel, so you’ll be helping the environment too #DaysOutByRail [insert web link]
	You could share a photograph or use one of our social graphics, see here.



If you’d like advice on what to promote as part of this campaign, please contact our Comms team. 
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