
Posting with a Purpose
The Steel Cotton Rail Trail



Building up to the 
launch of the 
Steel Cotton Rail Trail

We created our own content 
which 
we shared: 
• short videos to Instagram and 

TikTok 
• photographs to Facebook 
• longer format written content 

on our blog



Introducing the Trail

(1) Facebook

https://www.facebook.com/reel/764525435605778


Building the 
engagement

Members of the public and 
volunteers who helped us 
shared their photographs and 
feedback.

With their consent we shared 
their photos to our own social 
media platforms.



Focused 
outreach

• We also reached out to 
influencers, walking 
groups and 
photographers inviting 
them to explore the 
new walking trail and to 
let their communities 
know about it. 



Collaborations

We collaborated with the 
influencers and groups who 
showed an interest. 

This enabled us to reach 
more people and raise 
awareness of the 
Community Rail Partnership 
as a whole. 



Results
To date, the High Peak and Hope 
Valley webpage created for the 
Steel Cotton Rail Trail has been 
viewed over 57,000 times.

We saw a particular spike in views 
of this page following the weekend 
of the launch in September 2025 
and numbers have grown since 
then due to people tagging the trail 
on their posts. 



The Guardian published an article which resulted in 4k linked 
views to our trail webpage. 
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